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We are pleased to bring you the following update highlighting the
media exposure and awards received throughout North America over
the past few months.

In addition to what's noted below — we wanted to bring you some
special news from this weekend's opening of “Couples Retreat,”
which grossed more than $35 million USD in its first weekend.

The Los Angeles Times noted, “Both old-fashioned movie marketing
and modern digital buzz helped drive a surprisingly strong weekend
at the box office” and “one of its key elements was a glitzy press
junket to Bora Bora, where the movie takes place.”

The Wall Street Journal also featured, “Morning Roundup: Couples
Retreat Wins Box Office,” and mentions the press junket with “dozens
of journalists in Bora Bora.”

We will include a recap of all media exposure as related to “Couples
Retreat” in our next Partner Update dedicated to Public Relations.
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Brides Magazine
September/October 2009
“10 Sexiest Resorts”

Brides Magazine features “Brides’ 10 Sexiest Resorts
2009” in its September/October issue and highlights Le
Taha'a Island Resort & Spa on the world’s sexiest list.

The resort is named 8th sexiest resort in the world, and
illustrates its distinctive assets with a full-page image,
which also introduces the editorial spread. The author
notes Le Taha'a Island Resort & Spa'’s rich offerings for
newlyweds, its perfect settings, beautiful lagoon and
luxurious overwater bungalows.

Circulation: 368,078
Readership: 4,328,597
Full-page ad cost: $59,554 USD

Islands Magazine
October 2009
“Best Island Beaches”

Islands Magazine dedicated its October issue to the
“Best Island Beaches” in the world. In addition to




