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la ora na partners!

Tahiti Tourisme North America would like to share with our partners the
following update on our current 2009 marketing campaign: Invest In Your
Love (IIYL).

In this special issue, we will provide an update of our ongoing promotional
efforts supporting the 1YL campaign.

If you have not visited the micro site yet, please click here to view
investinyoulove.com.

Due to the current economic climate in North America, widespread discounting has dominated the
marketplace. As it remains difficult for our destination to compete on this level, due to the cost of a
vacation to the islands of Tahiti, the marketing approach must focus on justifying and validating the
overall expense of a Tahiti vacation.

The approach for Invest In Your Love is to convince the target audience that a vacation to Tahiti is not a
frivolous expense but an important investment in their relationships, as during these challenging
times the one thing you don’t want to cut back on is each other.

The objectives of the “Invest In Your Love” campaign are:
« to Maintain and Strengthen the Tahiti Brand

« to generate actionable leads

« to support and expand the distribution system

« and ultimately, to stabilize arrivals

To achieve these objectives in the face of the global recession and challenging travel environment,
Tahiti Tourisme North America implemented a strategy quite different from previous campaigns. The
following update will outline the various elements of the campaign.
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The approach of this campaign is to create a strong viral momentum that provides a platform
for brand messaging, long-term customer acquisition, and tactical messaging to stimulate
lead generation. Viral marketing is a marketing trend that encourages people to pass along a
marketing message voluntarily.

At the center of any viral effort there must be a core element that consumers are eager to
share with their networks. For Invest In Your Love in North America, that core element is a a
microsite: investinyourlove.com. The microsite features a video contest which is wrapped with
various and multiple tactical offer elements.

The Contest began on April 22, 2009 and will end on January 19, 2010. This campaign
consists of six individual contests.

For a better understanding of the campaign, we would like to share with you the timeline
corresponding with each significant step of the campaign to-date.







