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We are delighted to bring you the following update dedicated to media exposure received throughout
North America over the past few months.

This amazing coverage could not have been possible without the exceptional assistance of GIE Tahiti
Tourisme, and each of our public relations partners in Tahiti and here in the States working closely
together.
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Tahiti Tourisme North America

The Ellen DeGeneres Show
May 14th, 2009
"Game Week"

Tahiti Tourisme North America (TTNA) worked with the producers of the Ellen DeGeneres show
to include two grand prizes to the islands of Tabhiti during Ellen’s famous “Game Week.”

Beginning on Monday, and working up to a grand prize on Friday (which was a brand new Ford
Taurus), Ellen had guests compete against one another for a prize each day.

On Thursday, May 14, Tahiti was the highlight with a grand prize awarded to both the on-air
winner and an online winner.

The segment titled “Mai-Tai'd Up," had Ellen, the audience, and the players in stitches.
To view the segment, please click here.

Viewership (on-air) 3.1 million

Viewership (online) 2.3 million

Total Viewership: 5.4 million
AVE (for all exposure): $267,500 USD
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Luxury Travel Advisor
March 2009
"Destination Weddings"




The Luxury Travel Advisor issue from March dedicated an

- exclusive feature to destination weddings and three "ideal

resorts” to exchange vows.

== The article highlighted the Bora Bora Lagoon Resort & Spa,
~— commenting on the dreamlike views over the lagoon and of
=~ famous Mount Otemanu.

- The article notes couples looking for a true and authentic

experience can have a Tahitian wedding ceremony based on

= Tahitian customs on the resort's beach or on a private motu
= “islet."

Circulation: 13,000
Readership: 32,500
Full page ad cost: $ 5,800 USD
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Winnipeg Free Press - Canada

March 7th/14th 2009
"Tahiti Treat"

With covers solely dedicated to the islands of Tahiti, the
March 7th and March 14th edition of Winnipeg Free Press
featured a two-part article titled “Tahiti Treat.”

The spread includes breathtaking photographs, emphasizing
the incredible attributes of our destination.

The author, Linda Shepertycki, shares with readers her
excitement in discovering several of the Society Islands
including Tahiti, Moorea, Raiatea, Taha'a and Bora Bora.

In the March 7th edition she describes her journey through the
islands of Tahiti and Moorea and continues with the islands of
Raiatea, Taha'a and the majestic island of Bora Bora in the
March 14th edition.

From a shark and ray snorkeling experience on Bora Bora to the unique 4x4 safari adventure
on Moorea, she portrays her wonderful journey with beautiful wording and imagery. While
highlighting the wonders of our islands, she also gives expert advice on where to stay, what to
know, and where to eat on each island she visited.

Winnipeg Free Press is a newspaper written for the general public of Winnipeg, Manitoba. It is
one of the major newspapers in Canada, covering news, business, entertainment and sports.

Elite Traveler
March/April 2009

Circulation: 119,936
Readership: 299,840
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“South Pacific Premiere”

The March/April 2009 issue of Elite Traveler included a beautiful
spread solely dedicated to the Four Seasons Resort Bora Bora.




