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- Soft Dollar Spurs Travel to Latin America and Asia
- Several Alternatives to Travel Despite A Weak Dollar

la ora na Partners,

The following Partner Update is dedicated to current Travel Trends and discusses the current state of
the travel Industry, its effects at a larger scale, and the key elements necessary to survive in a global
economy that is even more challenging today than during the oil crisis in the early 80's.

Over the last few years, the travel industry has been fueled by several factors. From the exorbitant rise
in oil and gasoline prices, to the unstable financial and credit market, and the increasing global
market competition.
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This year’s TravelCom Conference was held in Chicago, IL from April 8th to 10th.

The conference, which was very well attended, addressed several common themes in the
travel and tourism sector. The main areas covered included the recent economic outlook, the
phenomenal growth of social media and the decline of e-commerce traffic; which have each
shown the challenges facing everyone in the travel industry.

Travel distribution channels have continued to evolve over the years.
From traditional travel agency distribution, to online advertising, to
online communities, to online social networks; travel marketers are
faced with an array of choices when considering efficient means to
engage consumers.

In 2008, online travel
planning and buying has hit a “cyber-ceiling”
with a minor growth of 2% over 2007 or from
59% to 61%. There is, thus, an imperative
need to reach across multiple channels to
follow the consumer’s behavior that is
currently evolving at a faster pace than the
industry.

New channels like mobile or social

computing need to be focused on and

developed. According to Henry Hartevedt from Forrester Research Inc., 35% of leisure
travelers with active mobile phones reported using data services such as text messaging or
Internet access in 2007. The increasing number of homes with broadband access and the
access from mobile phones to travel supplier websites such as YouTube.com or Hilton.com
creates more engaging opportunities and new distribution perspectives.

It was also shown during the conference that
online leisure travelers are highly involved in
travel related activities. As part of their
decision making process, they read traveler
ratings and online reviews, travel related




