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Partner Update - Advertising March 6, 2008

In this issue: Save as PDF | Past Issues

- Spring 2008 Co-Op Tactical Campaign (Kickstart Il / Why Dream in Color)
- 2008 Honeymoon Program

- 2008 Print Awareness Campaign

-+ Branded Desktop Application (BDA)

-+ Public Relations Support

-+ Additional Advertising Activities in the Marketplace

- Programs Currently Under Development

- Banner and Landing Page Links

la Orana Partners,
We are delighted to bring you several updates on our 2008 advertising program. In this issue, we will
outline all of the active elements contributing to a better understanding of our 2008 advertising

campaigns.

TTNA would like to thank all of our partners for the time and effort they have put forth for the launch of
the 2008 co-op campaigns.

Mauru’uru roa! Tahiti Tourisme North America

Spring 2008 Co-Op Tactical Campaign (Kickstart Il / Why Dream in Color)

Campaign Direction

The Kickstart Ill, “Why Dream In Color”
campaign is a continuation of the 2007
Kickstart Il co-op tactical campaign,
designed to help curtail the current
market softness and to respond to
consumers  seeking “value”  while
considering their next vacation.

To address “value”, the Free MAP
program, which was used successfully
in the previous campaign, has been
incorporated in this advertising
campaign along with a tiered package
approach.

The Free MAP program was designed to
increase bookings for the low season
from October 2007 through March 2008.
In addition, it was created to encourage
bookings through the shoulder season
(April- May), as well as the remainder of
2008.

This program was conceived through
close collaboration with our partners: Air
Tahiti Nui, our Tahiti Hotel Partners, and
our opt-in Tour Operator partners: Happy
Vacations, Islands Escapes...by
Goway, lIslands in the Sun, Pacific
Holidays, and Tahiti Legends.




